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1. Chemico Asia Pacific (Malaysia) Sdn. Bhd. held an in-house
training & workshop for customers entitled “Basic Color Cosmetics” on
July 6, 2017. The training included basic knowledge on how to formulate
emulsion-based and oil-based makeup products. During the workshop
section, the customers had a chance to prepare Liquid foundations,

Felt pen eye liner, Metallic liquid lip colors and Matte liquid lip colors.

2. Momentive Performance Materials Inc., USA in collaboration with
Chemico Inter Corporation Co., Ltd. held an exclusive outing entitled
“Inventing Possibilities Il — Make It Happen on the Beach” on July 19-20,
2017 at Dusit Thani Hua Hin hotel, Thailand. The seminar introduced
a new silicone ingredient, Velvesil* E-gel PMF Emulsion, for skin care,
sun care, color cosmetics and hair care applications. Knowledge on

silicones and how to use them in all applications are also included.

3. Chemico Health and Beauty India Private Limited co-exhibit with
Daito Kasei Kogyo Co., Ltd., Japan in “Cosmo Tech Expo” exhibition
in New Delhi, India on July 24-25, 2017.
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Date Event/ Website

3-5 China Int'l Beauty Expo (CIBE), Guangzhou, China
www.chinainternationalbeauty.com

3-5 Speciality & Fine Food Fair, London, UK
www.specialityandfinefoodfairs.co.uk

11-14 WorldFood Moscow, Moscow, Russia
www.world-food.ru

13-14 Packaging Innovations 2017, London, UK
www.easyfairs.com/packaging-innovations-london-2017

13-16 Asia Food Expo, Pasay, Philippines
www.afex.com.ph/

13-16 Natural Products Expo East, Baltimore, USA
www.expoeast.com

18-19 Professional Beauty Mumbai, Mumbai, India
http://www.professionalbeauty.in/

18-20 yummex Middle East, Dubai, UAE
www.yummex-me.com/

19-20 MakeUp in New York 2017, New York, US
http://makeup-in-newyork.com/newyork-en/

20-21 In-Cosmetics Latin America 2017, Sao Paulo, Brasil
www.latinamerica.in-cosmetics.com

21-23 Beyond Beauty Asean 2017, Bangkok, Thailand
www.beyondbeautyasean.com

24 -28 The International Federation of Essential Oils and Aroma

Trades (IFEAT), Athens, Greece
www.ifeat.org
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id you know?

Lactose-Free Milk

Lactose-free milk is a real dairy product without lactose, a naturally occurring sugar found in milk
which can cause indigestible symptoms so-called lactose intolerances. Nowadays, 1 in 10 adults is reported
having lactose intolerances. The process of making lactose-free milk is quite simple. Milk processors just add
the lactose enzyme into milk to neutralize the lactose. Dairy products are still necessary, as they are sources
of calcium to keep bones stay strong. Regarding to the National Osteoporosis Society survey on 2,000 adults
in UK, there is concern onmany young adults who are cutting out or reducing dairy in their diets. A quarter of
teenagers in UK are thought to consume less than 400 mg of daily calcium while actually, the recommended
quantity is 700-1,000 mg per day, causing the risk to their bone health.

As lactose-free milk provides the same nine essential nutrients found in regular milk, it is one of
the best solutions for lactose intolerance consumers. Make sure to get enough calcium by having equivalent

of about three cups of milk per day for the good bone health.

Source: http://www.bbc.com/news/health-39557687
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Decision process to identify cosmetics products & claims

1. Composition: Does the product contain only ingredients permitted by the ASEAN Cosmetic Directive (ACD) and no
ingredients banned by the ACD?

Yes |—» No. Not cosmetics.

2. Target site: Is the product intended for contact with the various external parts of the human body (epidermis, hair,
nails, lips and external genital organs) or with the teeth and the mucous membranes of the oral cavity?

Yes | — No. Not cosmetics.
A\

3. Main function: Is the product intended exclusively or mainly to clean, perfume, change the appearance and/or
correct body odor and/or protect or keep the defined parts of the human body in good?

Yes |5 No. Not cosmetics.

4. Non-cosmetic presentation: Is the product presented as treating or preventing disease in human?

No Yes. Not cosmetics.

5. Non-cosmetic function: Does the product permanently restore, correct or modify physiological function by exerting
a pharmacological, immunological or metabolic action?
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No |—> Yes. Not cosmetics.

Cosmetic Product

After reviewing the product as above flow chart, if the product is not cosmetics, it may be classified as a drug.

Reference: Appendix III-ASEAN cosmetic claim guidelines
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